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Abstract

Background  This study analyzes Hangul lettering in newspaper advertisements from 1920 to 1939,
aiming to clarify its historical and stylistic characteristics. While the 1920s and 1930s were a peak period
for advertising and marked the first significant use of Hangul lettering, research has mostly focused on the
post-1950s, leaving this earlier stage insufficiently studied.

Methods This study analyzes Hangul lettering in newspaper advertisements from 1920 to 1939,
aiming to clarify its historical and stylistic characteristics. While the 1920s and 1930s were a peak period
for advertising and marked the first significant use of Hangul lettering, research has mostly focused on the
post-1950s, leaving this earlier stage insufficiently studied.

Results Hangul lettering gradually gained visual stability while diversifying in style. Writing-
based forms expanded beyond regular calligraphy to include dynamic brush styles and Western writing
tools, while drawing-based forms involved Minburi lettering, variations in proportion, stem modification,
decorative effects such as outlines and shadows, and graphic lettering in theater and record ads. Localized
adaptations of Japanese logotypes into Hangul were also observed.

Conclusions  These results suggest that Hangul advertising titles actively incorporated and
experimented with foreign influences, pursuing both visual impact and readability, thereby demonstrating
the modern development of Hangul lettering.
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Figure 4 Suyang Jeonjip - Gangdam Jeonjip advertisement(Chosun Ilbo, 1928.10), Joseon Nongmin Somun-sa
advertisement(Chosun Ilbo, 1931.2), Dongyang Baekhwa-sa Maesijang Hoegwan advertisement(Chosun Ilbo,
1933.1), Fuminain advertisement(Chosun Ilbo, 1934.8), Samcheolli advertisement(Chosun Ilbo, 1936.11), Taepyeong
Records advertisement(Chosun Ilbo, 1939.7), OKeh Records advertisement(Chosun Ilbo, 1939.12)
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Figure 5 Akadama Port Wine advertisement(Chosun Ilbo, 1929.9), Akadama Port Wine advertisement(Chosun Ilbo,
1929.10)
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Figure 11 Mama Plaster advertisement(Chosun Ilbo, 1937.12), Baekbo-hwan advertisement(Chosun Ilbo, 1936.3),
Columbia Records advertisement(Chosun Ilbo, 1935.4)
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advertisement(Chosun Ilbo, 1938.4)
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Figure 14 Stroke expressions derived from writing instruments
Figure 15 Stroke expressions derived from creative imagination

Figure 16 Stroke expressions influenced by Latin serif conventions
Figure 17 Stroke expressions characterized by distinctive textures
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Figure 18 Neo-Ephedrine advertisement(Chosun Ilbo, 1928.4), Okeh Records advertisement(Chosun Ilbo, 1933.12),
Taepyeong Records advertisement(Chosun Ilbo, 1934.8), Neojirin advertisement(Chosun Ilbo, 1934.8), Dongyang
Theater advertisement(Chosun Ilbo, 1935.12), Byeolpyo Rubber Shoes advertisement(Chosun Ilbo, 1938.2), Echipi
advertisement(Chosun Ilbo, 1938.12)
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Figure 19 Joseon Theater advertisement(Chosun Ilbo, 1928.4), Joseon Theater advertisement(Chosun Ilbo, 1929.1),
Danseongsa Theater advertisement(Chosun Ilbo, 1929.2), Joseon Theater advertisement(Chosun Ilbo, 1932.5),
Taepyeong Records advertisement(Chosun Ilbo, 1939.3), Okeh Records advertisement(Chosun Ilbo, 1937.10)
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M2 oj0jE AT T Figure 20 Gurabu advertisement(Chosun Ilbo, 1925.7, 1925.8), Kaoru advertisement(Chosun Ilbo, 1928.2, 1927.7),
ST} Homi K. Bhabha, Asuta advertisement(Chosun Ilbo, 1929.7, 1930.9), Gengoru advertisement(Chosun Ilbo, 1934.4, 1936.6), Doguhon
The Location of Culture, advertisement(Chosun Ilbo, 1939.4), Sumairu advertisement(Chosun Ilbo, 1935.11, 1939.4), Hechima Cologne

Routledge, 1994. advertisement(Chosun Ilbo, 1938.10), Poritamin advertisement(Chosun Ilbo, 1939.9)
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