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Abstract

Background  This paper explores the role of typography in the transition towards more visual
advertising design in 1920s colonial Korea. The study focuses on decorative “design letters” that became
popular in Japanese advertising design in the 1920s, analyzes the phenomenon of design letters across
Korea and Japan in detail, and articulates their influence and significance.

Methods Focusing on literature research and case analysis, this study traces the movement of
objects and information between Korea and Japan. Korean and Japanese advertisements from the 1910s
to the early 1930s were collected to identify trends in typography. Publications from both countries
were reviewed to understand the context of advertising design and design letters. Korean advertisement
cases were analyzed to clarify the formal similarities, influences, and routes of information transfer in
advertising typography between Korea and Japan.

Results Korean companies designed advertisements expressing the visuality of letters since the
1900s through calligraphic or godik typefaces. Decorative design letters, which became popular in 1920s
Japan, were contemporaneously introduced to Korea through brands such as Club and were later used by
pioneering Korean pharmaceutical companies and Gyeongseong Bangjik. Korean advertisement creators
referenced Japanese sources and overcame the restrictions of existing typefaces through design letters,
diversifying the visual expression of typography.

Conclusions  The transition towards more visual advertising design in the 1920s was influenced by
Japanese design letters. Based on their flexible expressiveness, decorative design letters spread in Korea
as a typographic form symbolizing modern consumer culture such as pharmaceuticals, cosmetics, movies,
and fashion.
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1.1. 973 08 2 =5
19208 2AF=HY 49 “ZIFA AR Feotd i, IRAUR, 5 24 23 Q W7t Aol Ahe A
AR 249 FuAE A ol whel 19209t FFNHEE 242 719 FaolA Myl
2 o]g”(Kwon, 2011 p. 60), A&LL
“ArgAolal A1 tARRINA] “AIH o]l FF AN TAIC R HSgH 2 0 7 HAgtH(Chun, 2024a,

p. 281).
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Figure 1 Cover of Josei, May 1922
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‘EQHEA R golt Qo] A drtold] ofx|nt ol (ki )7h 1920t Fube] Aloke Ao

orelA] SlehYajima, 1970). “E9FS ol ‘HAhel(design)’ol g Melolz ARo] A THEoiH fojolu

‘EQHEANE TARIE BA g ojnleld], Bate] Jet ol AloRE zels Zolehe HEH
uls

OHH

Jol A= thah 2o g Aolrh, EgE tAIAFSKAL 7}9}5}5} e n X7} A Hshx dofjol] EHEARY]
A7t FHA = gtod, GFAEHEEXT), ‘Td+ BAGH & XF), FAEACEHFE)
fol7} £857|% 5} chKawahata & Hirano, 2005).

d9dx 751 1%ﬁ A2t o QPX} Bt P EE B2 o] 19209 Aol 1Rt
; Bol& 7P HHEAH 0T A E ST Foe] dAo|diE
‘mEg JY By AMI”(Motomatsu 1926, p. 5) “BEZA(Timori, 1932, p. 11), “71AA" Fujiwara,
1925, p. 13) 53 ERHEALE of2 Z 0 & 45t YSich EHRA= 25 A ok, AAlF ], |1
QAR d3]g9 gapeloldeta g 4 gk, HAJASA AUH etolAAE = 2E3HE EAE,
B HINotE FHEE SRS o2 fARIH (hand-designed)” #AHE 4 5FaL(Weisenfeld,
2011, p. 831), 7kekotet= o]t £4F tARIe] 54 “AE AdA OEE AR o gt Aozt
Atk (Kawahata & Hirano, 2005, p. 16).
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ToFERe] atoll 1920W T SHE o] & F5e #H o] EAet Tk 9] gFo] Zth(Kawahata &
Hirano, 2005). 91§ E°] ofAnt= 4 F9| 7y, o, oAt SAES st & EZ}E}G}O%
Tt A P(FMEX FAE) ;S TEHH(Yajima, 1926)(Figure 2). H&Fo] <} v]3B } iy
TFIA(LER 22 FAAE ST EeHEA) tis) EstAl =2, 7tetkstete olze %a
EdE 192099 G204 “TLel= 24 SEAU7F elvtal Betrh(Kawahata & Hirano, 2005, p.
24).
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Figure 2 Shdichi Yajima, A Survey of Design Letters, 1926. Tokyo: Shébunkan

e
-

DH*UH\DHU

HI[]N\\\N\‘H

= 3

T DR

N

.—'E's

T HD
%@WWWW@W@W
SN AT O R

2. 2. 28| HHOEM EOHEX}

NMZLT 493 AL vhgho g TotRAE 19209 dRoA oA e} A2 =it A&7} A
T (RHFA—)E "SRRI, AREAA, “M2L Alte] AFolud FalFole, 24 oj&EE
A2 2etde] BA7F darsbe, “d A9 Mg FAlohe U ko] AES, AA9] 744 oo’
Hol7| sz U9 nheol, obgthe B4} she Ago] At il TohERte] oA AH I rk(Yajima,
1926, p. 3). oFAJu} HA] FQtEAte] SR (YL L F o fiEi)(1928)00 A4, 54 *MlL W slote Aol
o QRS Fga, 7ASE & ]"C 1 Aol Rupxte] Qli YRolet: REIHER, “AS| 9
Zisto| wpet Mslohs" EHEAFL R “olEth(30)T LR (H)7F wAlshe %i‘"ﬂ%”olﬁi I 28E
=Fth(Yajima, 1928, pp. 35-39).
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(Furuta, 1930), REOIAE EorRI7F 747ko] 2+ 94 i |81 1561 tARIF . 1235k

71/ Aol gl Alu] (k) & ZH=ctal B 3th(Motomatsu, 1926, p. 5).
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AA GAlel tigh 22 AgtA ot &= A9 7hEA, B3}, 71AS] didt o et

A = v U e k(Kim, 2023), 31| WA AMGE= A Aol FAY AA o
gt 7152 sttt oS Sof w7t AEGEEHS 19274 FA| M2, 9] 714 T34 24 A 2k
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HAtelo] “Fulde A2 shof At vt ekal Ay ekl FTHKIm, An & Iigija, 1927, p.
114). 22 219 19309 7|A4F 12 A 489, 240 A S0l 528 dHBAA “SAttolzte
AAE & S5 AE 2E2A"HA AdAdE AT A2 S5 RA(“Gak Sangjeom Illyeok”,
1930, p. 103) 19239 A PFEAA = FIAA “FAE 7HEA 7149 8AE st dibA o
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29 ou| A& E43l AES e FI dAUE A 9l3tHChun, 2015)." o] Ak
ShE ), A k4] A i E gk Fih), DLFLT(R—8R) & AFAAEL] Fao)A
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(i) ] ek Alat E 73 A3 Grtdgisd) Q1ell, 1 of 2] RolA= -‘?— JE(E%) gt 27 elgsto]
W& Fugth 1297 43 B B SR 7F AR AR Zlo] ARAoltt” (Gyeongseong Tambogun,
1927, p. 107).
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191013l =] ix] CArRlef] Z-g=HA Lol A2l 4

Jsuie FAoA LA R AF Y& x5 BEF2 53] 191090 FHHE E1 7ot SEA ARt YAl A

1) TR Axt AS 2 5
EUANINOL S gorzAgh, T8)3 AeoRte] 21Ok 19184 19214 Afol, L AAIA AAZ AEHE EAT
sRstTEI s $ES dusiciFue 6-9) of ) T4 23k st Bt ohizt YRR 7R Aow
210 SH ALYLIE

s RODE, £0R OAT EHRAS A0l B 4 Ut BT AFAS BN 249 FR5E
Hojols BE 2 =0 B o .
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Figure 3 Advertisement for Ryeongsinhwan. Maeil Sinbo, May 26, 1917

Figure 4 Advertisement for Jayanghwan. Figure 5 Advertisement for Taeyang-jogyeonghwan.
Maeil Sinbo, September 6, 1917 Maeil Sinbo, September 15,1917

Figure 6 Advertisement for Ryeongsinhwan. Donga Ilbo, August 15, 1921

Figure 7 Advertisement for Jayanghwan. Figure 5 Advertisement for Taeyang-jogyeonghwan.
Maeil Sinbo, May 21,1919 Maeil Sinbo, September 15, 1917
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Figure 9 Advertisement for Jogoyak. Maeil Sinbo, January 26, 1918
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FH=Z E‘?ﬂ!ﬂ , 7l @7 B9S2 Slnh ‘i AL o] 7R BEES FAH0 R,
Kol et 7’94 SRS AAZE 02 Mg E o] QlojA E53 A41A G35 Wk YA Rk o
18 “7)dnt £2444 EohHEA 2k AE etk (Nishimura, 2000, p. 135). 19209 A5 = 7|4 AH|9}
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Figure 10 Advertisement for Club Powder. Maeil Sinbo, January 29, 1919
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Figure 11 Advertisement for Club Powder. Maeil Sinbo, July 17, 1920
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oJts] 1Sk Hlzelol $5 A0 2 AN AekFigure 12, 949 A9 A0 2 24 A4 53}
ol Wl 98 4] AgHH, Q4T merel e, ‘el HY A2a, Tage] 4 5o
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Al ZHchFigures 13, 14).

Figure 12 Advertisement for Taeyang-jogyeonghwan. Figure 13 Advertisement for Jogoyak. Donga Ilbo,
Donga Ilbo, June 18, 1923 November 14, 1924
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Figure 14 Advertisement for Cheonil-yeongsinhwan. Donga Ilbo, May 12, 1925

4, B2 YAH EQHEXL CIXt

A A MEAE, VAol A 8 AkSAET §A FAE “FrEA W AR JEE AT (o5t
A2 19199 7197F BAFEMHR)7H Al A AT AY Ae5E & 29 Add A9
A A FaANA AEZH IS 3 ov(Hanguk Gwanggo Yeonguhoe, 1996), 1920 ]
FHHE Al EoHEAF ARRIS 7 A=4 0 2 Fare] &85t 249 3AF 5 st

Figure 15 Advertisement for Gyeongseong Bangjik. Donga Ilbo, Figure 16 Advertisement for Gyeongseong
August 24, 1923 Bangjik. Donga Ilbo, November 27, 1923

Figure 17 Advertisement for Gyeongseong Bangjik. Donga Ilbo, April 26, 1925
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Figure 18 Advertisement for Gyeongseong Bangjik. Donga Ilbo, May 20, 1925
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Figure 19 Advertisement for Gyeongseong Bangjik. Donga Ilbo, October 18, 1926
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Figure 21 Advertisement for Gyeongseong Bangjik.
Donga Ilbo, November 29, 1927.

Donga Ilbo, November 1, 1927.

Figure 23 Decorative logo designs for Taegeukseong, 1926-1927
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|5 AR M FFPste morEALo] tRpelo| e, wat AHre] 19274 119 5¢ F3(Figure 20)
BA WRREAAEA) Q] A 99 A, W W dFol| EZsta vkt sA-E, R/
Sofo] go] EAFoltt, o] gt AMA| FAJoluf AAA g4 A T EO] TRHEAL|
A3 et Aot dE o] fxpoly F Aokt o] X (HH A )9 TEetsst= A4EA}

(5 2 FRXT)(1925)E Bt =24 AAES 51 2 olgl=H, flollM 29t €9 9,
S &, 259 82 AR HAelo] th WA Hrk(Figure 24).

Figure 25 Advertisements for Designed Practical Letters (left. Keijé Nipps, March 9, 1926) and A Survey of Design
Letters (right. Keijo Nippo, May 26, 1926)

7ol sFaot YR TR EFREA BlEE A4 A AA 2 FAS 2419 FT A FAFEC] YR
A5E FRET Y-S AR FTEekstohs A8EA 9 TEFEA 2 19269 T4 YR ;o
Fa7h ™ Zo] gRlE o] o] AE| digh FAA a7k 24 YT E 4 Yek(Figure 25). Lokt
1920t 4k o] & F53td & Adue #3 FAEL TATL AH 5& 53 A fFH
tzpelo] digt A ARE AFsHL YQATHChun, 2024a). ©] Al7|olE B3 AR 7Y E9] st
24 AZof wpat 250] AAtet Fart 249 <14 wiFe soldon, B ARl i}y A7 ITFS
FTHChun, 2024b).
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AeFlbEdt B g2
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Figure 26 Advertisement for Baggabun. Donga Ilbo,

April 5,1929 October 4, 1929

Figure 27 Advertisement for Baggabun. Donga Ilbo,

Qﬁn
g 8

Figure 28 Advertisement for Baggabun. Donga Ilbo, February 21, 1936
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Figure 29 Advertisement for Samho. Joseon Ilbo, November 19, 1931 Figure 30 Advertisement for Samho.
Donga Ilbo, March 7, 1932

Figure 31 Advertisement for Samho. Donga Ilbo, May 25, 1932
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