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Abstract

Background  In the early and mid-1970s, washing machines had a symbolic status and cultural meaning
different from home appliances such as televisions and refrigerators. The unique historical landscape
created by socio-cultural forces served as an obstacle to the supply of washing machines. As a result, they
had not yet joined the ranks of home appliances to pursue the domestication of electrical technology, and
had occupied the status of objects symbolizing the modern lifestyle of the future. Major domestic home
appliance makers had sought new advertising strategies to overcome this situation since the mid-1970s.

Methods This study focuses on literature research and newspaper advertisement analysis. At
that time, newspaper advertisements were not only the largest in the advertising market, but also had a
significant impact on the general public. Indeed, throughout the 1970s, Goldstar and Samsung Electronics
had attempted to make a breakthrough in washing machine sales by issuing advertisements in various
form and establishing relationships with new consumer groups.

Results The process of changing washing machine advertisements in the 1970s can be divided into
three major periods. O From 1971 to 1973, ads focused on reducing household labor, but did not receive
much response from the market. (2) From 1974 to 1975, they took the young middle-class housewives who
emerged with economic growth as a group of consumers, and expanded the context of the usefulness of
washing machines to child rearing and family leisure activities through image-oriented forms. (3) From
1976 to 1979, they put the image of the family at the forefront, focusing on children, convincing male heads
of households who had the right to make decisions about purchasing washing machines. In particular, the
economic boom in the third period served as a catalyst for expanding washing machine sales.

Conclusions  In the late 1970s, through the above three-period process of advertising changes, the
cultural meaning of washing machines was defined as a technological object needed for young middle-
class families to create modern mode of everyday life based on the intimacy of their members.
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Figure 2 An advertisement for Goldstar's home appliances including the first washing machine(Model WP-181) in
February 1969
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Table 1 Number of advertisement for washing machines published in major newspapers per year

bl -
Al S 1970 1971 1972 1973 1974 1975 1976 1977 1978 1979 SH
ESuL] 0 0 1 2 8 15 7 13 11 6 63
SO0t 0 1 2 1 6 6 4 1" 4 3 38
dE 0 0 0 0 6 6 4 5 5 1 27
A 0 1 3 3 20 27 15 29 20 10 128

g

of#f #(Table 2)= S/dAt] WEAE7], AH7AAFE] 25HAIE], digtdAd o FA A7
Aol AR AE7] AL Slpolet,

1578 dAE=

Table 2 Number of newspaper advertisement for washing machines by major home appliance companies per year
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Figure 3 An advertisement for Goldstar Baekjo washing machine(Model WP-2005) in July 1971
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Figure 4 An advertisement for Goldstar Baekjo washing machine(Model WP-2005) in March 1973
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Figure 5 A newspaper illustration in an article titled "Leisure and Women" ("Z=MYUE ; 19763 7€ 42)
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Figure 14 An advertisement for Goldstar Baekjo washing machine(Model WP-3007) in December 1979
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