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Abstract

Background In the late 1980s, Korean society gradually began to take the form of a mature
consumer society with the entry into a mass production-mass consumption system. Home
appliances companies began to explore new consumer groups as they began their market
segmentation strategies in earnest to cope with structural changes in the domestic market. At that
time, middle-class female consumers in their late 20s and early 30s, who were rapidly emerging as
a rising consumer group, were quite attractive to them.

Methods This study aims to analyze the cases of home appliances that set middle-class female
consumers in their late 20s and early 30s as a target group since the late 1980s, and to examine the
relationship between this group and the cultural mode of production such as design and advertising.
Case studies include the ‘Best Selection’ series in 1989, the ‘Avest’ AV System in 1992, the Goldstar
dishwasher in 1993 and the ‘Gongibangul Z’ washing machine in 1994.

Results In the ‘Best Selection’ series and the ‘Avest’ AV System, middle-class female
consumers in their late 20s and early 30s were defined as newlyweds or a woman of marriageable
age, and appropriated as an object of lifestyle studies. As a result, in both cases, ‘interior orientation’
was presented as a very important design concept, which played a role in reorganizing the
visual order of the kitchen and living room in the home space into a modern form. Meanwhile,
advertisements for the Goldstar dishwasher and the ‘Gongibangul Z’ washing machine emphasized
that the mitigation of housework is closely related to the realization of the housewife’s self by
accepting the ‘missy trends’ that was popular at the time. The above examples show the process by
which home appliances companies established strategic partnerships with the specific consumer
group to break away from the existing product design frame and implement the aesthetics of daily
life.

Conclusions  Women in their late 20s and early 30s began to be called “missy” after 1994. With
the advent of a mature consumer society, this new lifestyle-oriented consumer group led the
change in the domestic market after the IMF financial crisis in the late 1990s, leading the luxury
of consumer electronics and other durable goods. In this respect, the series of flow from the ‘Best
Selection’ in 1989 to the ‘missy trends’ in 1994 was the same as the prelude to a change in the late
1990s.
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Figure 1 A newspaper advertisement for the ‘Singsing Refrigerator Accent’ (1990)
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Figure 2 A TV advertisement for the ‘Best Selection” Series (1990)
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Figure 4,5 A newspaper advertisement for the ‘Avest’ AV System (1993, 1994)
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Figure 8 A newspaper advertisement for Namyang ‘Step Royal’
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