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Abstract

Background In the late 1980s, with the entry of mass production-mass consumption system,
South Korean society gradually began to take on the aspect of a mature consumer society. The
concept of lifestyle emerged in the process of reorganizing the consumption culture. Subjects in the
field of cultural production, including design, tried various approaches to the dimension of everyday
life, which was rapidly expanding at the time, using this concept as a medium.

Methods This study aims to examine the process in which cases such as design, advertisement,
and film appropriated the concept of lifestyle and induced changes in cultural production methods.
Case studies include the LSR Lab of Goldstar, Daewoo Electronics' TV commercial ‘Shin Daewoo
Family’, and ShinCine's movie ‘Marriage Story’, which appeared sequentially from the late 1980s to
the early 1990s.

Results In Goldstar's LSR Lab, lifestyle was an object of market research for product
development, meaning a pattern of life that can be categorized from variables such as sets of values,
ways of life, and modes of behavior. in the TV commercial ‘Shin Daewoo Family’, it was a cultural
form of everyday life that contained the standard identity of the middle class through the images
of 'material abundance' and 'harmonious family'. Both cases were a kind of lubricant that smoothly
expanded and reproduced the flow of commodity consumption. Meanwhile, in the movie ‘Marriage
Story’, it meant the way of expressing experiences in which the younger generation constructs
their identity and reveals their individuality, taste, and sensibility. The above three cases show the
process in which the concept of lifestyle is appropriated as a means to analyze, display, and express
the cultural dimension of everyday life.

Conclusions In the above three cases, the following changes occurred in cultural production
method. The roles of subjects in the field of cultural production in consumer society, including
designers, were redefined as 'experts of lifestyle'. Spaces that modeled the interior space of an
apartment, a typical residential type of the middle class, appeared for analysis, exhibition, and
expression of lifestyle. Interest in the baby boom generation middle class as consumers of lifestyle
increased.
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Aldi”oll Zket Adol it 217k B71o LSRAFAC] Al 7ol 83 F o Ak de YEE F4s]
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Eleh 4 BasHs dol AUl ofehgol T o] glolth. LRATALL ofdl o] §2 5] 9822
BREQIET), A vhE AR EAS] A Bl T 4 U ohhE A 30 B AF
A ZRAA REE $A%E Aolgeh, BEHAY oAl v ol myste] AN wEold A%
QYA AAR AT AFEO) oNADS AZF 1108 F1) Lol vt ofnpest A
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oS e A ARG B |42 hals) Leul st Q) 0, Asrt el gl Aol gict,

Figure 1 An interior view of the field testing office ("SIA42AIZ,, 1991H 9& 18Y)
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ek Z2A|A0] 52 WASHs gl 583 WAGo| HYth FAAE gho] ZAERY Ao AW Wod

A% BAANEE T waA LSR@%L*‘J} ARt 22 THE7] ARSI B9l 19909 oA A dtte g
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