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Abstract

Background In the late 1990s, Samsung Electronics and LG Electronics launched "Zipel" and
"Dios" as premium double-door refrigerator brands. While fundamentally different from the
existing premium strategy, these two brands reorganized the topography of the home appliance
market and transformed the kitchen landscape of ordinary households through a unique route.

Methods This study was conducted mainly on literature research. We tried to examine the
change process of domestic double-door refrigerators for 10 years since the first release of Zipel
in relation to design strategies, and to find out the socio-cultural factors that made the process
possible.

Results The process can be divided into three main periods. @ From 1997 to 1999, double-

door refrigerators of Zipel and Dios were launched, competing with imported products and settling
down in the market @ From 2000 to 2004, they attempted to change their design with "interior-

type home appliances" and "system home appliances”, gradually increasing their market share
and leading to the advancement of home appliances. @ From 2005 to 2006, they emerged as

a mainstream model in the market, forming a confrontation between "fashion appliances" and
"art appliances”. This above process secured its own driving force by closely interacting with
socio-cultural factors such as polarization of consumption, transformation of housewife identity,
reorganization of apartment kitchen space, and increase of large discount stores at each stage.

Conclusions  Zipel’s and Dios’ refrigerators were able to enter the center of the market under
the influence of polarization of consumption after the IMF financial crisis. After that, They could
present a new lifestyle while establishing a dynamic relationship with changes in consumers,
kitchen space, and cold chain systems.
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Figure 1,2,3 Refrigerator advertisements by major home appliance companies in 1995
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Figure 4 A positioning map for Zipel at the planning stage (Her, 1999)
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Figure 5 An advertisement named “Zipel Sinjak” in 1998
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Figure 7,8 “Andre Kim” refrigerator and Art Dios in 2006

294  Archives of Design Research 2021. 11.vol 34.no 4



FAE HEF Y AAE ARt st S AAGA Y Aes A 7HAT ofE HdE
d 2% Zadoles AZA of 3o GEHTh ARHoRE P BE PAL| A KA
24 - uFHCME) HAQIEte 2 Apslshs o) A7t ok 294 4@ dnad -
= 4 R 4984 BeHdE FeAT 71589 el A ol 2ulzke] FAe]
A, 270] YT tizele] shatifol et Hopsirte] 219 SU ol f Atk BE F
3t o}E ez S0l9] AolRFolt Aold Al M Hs Hbﬁiﬂ} 7hdo] 219
3 A &5 H}-l:q olE 7}H L 1 z
T e g
Aol Aolo| = Bo1 FA7E HHSE L W AL FAHE

Fol Aeielsh & F7oks Aolgih o] AFel v vl&Ag Bt @
Y Fulsk 2A S7ksk giches AR s, e Aeelst
wjgto] gl 22 oh girk.

=

HJ

A=)
o2

o
o
rI

for oX 1% oM oo
> 2 Jo =

H = X H0 ox o (® P

MU0 fu o o 2 (n

_O|L
£l
<
_L4
FIF

r
o

AP

=)
r

é&_‘
Rl

)
(o
[l
oE
o,
=
Fl
n=)
o
N

N
o,
ol
ji
m
=
o ™
=
=)
[
o
o,

W]
o
e
toly
toly
i)

i

__V‘_‘. il = rir

¢

A

olI i)
E_,'
[
Y
qn rlo &
>

X
o,

o o2 Moo (m
X
oH,

RV 01:0
[

o
ol

20069 shu7lo] BAA A3} P oro) AW SRE Bolold Al er 2o selw ddeEs
% uoth 24 3 @ gl A4 AR A 7AkE “ofE feash hud 3 Wgmmch 3k o
ol E| gt REge, wojeo] Aol FulEo] Al Aolold QR Z19Igch 7)Aol w2, sy
PAAE LGHA ATE 20308 F2Fol, HHUA ATL 407 SISl FUFOAN ol '
AT LD ARG Felits, 2060 108 312, P D AL A9 U Hol4 AL
G2 Aol st B0 25 A5t ol Andsl HuE FoldA Eohw 9T Ad
SASATH L AAAIE,, 200749 19 199).

g 20069 ?‘i‘?:f, AR E HEF TAR] A F WA FEF o, Alay Rezite] s F9
= .ol ¥% s wjAlt LAt ALY S 2t J=d A9
‘M*J_Q‘r% E.L g3t Eﬂi% ol o Xﬂ%% 20079 €& AR ofYEofA LS st HAE

209 f32 9F S Aok TAl Akt 28] A7) dlofdl thEs] ghAQl Aol gl A Ak
AR f5 U AGTEL HA 2jud 7PAA o et ATErt AT s19] A obdw wA,

¥ Gelr 2R A AHCRAE 215, 20079 39 202, TR o] A7) FY Wi

Y AL AR3] 7120 Qurg YA AN F) PFR A 7 w2 Aelg] AL
3 0F AT Fo AHAFOR FRAT 20-3009] B F

A 2 5L k. T FLAGA] 2apo] T, 20059 QA AL Al FER YA
¢

ol)lt
°
o

ou 29 §38L 71808 2006 36%, 20079 37%, 2008\ 44%% F5HcHLee,
2009). B3] AL AlEE AA ] AT A7E APl A ZRY AL Q191E Aol

QJ&e]7] o] % &H] FFITF A5 FF3tl Folof AFHH. TAtS Avte] 7y Aaz &Y AF
a9t A olfol TR N, A FASE THLE WE av| b A g 2EAEE

w27 A4k Nam, 2011). 199793 19994 Aole] £¢17], #4F G2y Wnst 49 A%
AR oIS SeIE 4 o AL 26 GRS w1 £l A Eolgle). ST
FEY WAL EAA] GuFlolA YolLt o] FARE Aelshs ol IO R F8A okt
PR WAL 71E Q) WA elTiAlo] ofuet S| AR e tAdleldd wE, BA AEA

www.aodr.org 295



A 3% 7% BAGS A, oIS S 0] A, oY THS S ol FuohE st ol
: 1o) An] FA A 2, el FEY WAL BB AR FO

3.1.
b4 Aol 1990t T AR} IGARE 47 Qe ders 71 0saA 49 Szl
&5 300) FEU FRES 270G F bz A9 AWOﬂH oISl 93 4 oligel sl 25
Ao2 T el § AL ol ML ok giet. o] S
o] A7), AR Bol 28] Gojo] FHYSL ABPAE
el £H19] Bo2 AHED A, B ARG B3 25 L ol AsHE FEshA 7W
Sl o 7120] A 3 el ol ARHEc TES A ok, 514, v 59 delely
ARE 28] Ao 50 solZArtele AdFehs HIAQ 2] AR AH4le] F5 AR ATA
Witk 7 4vl0) ) A4S AR BadAL ol5e] 2xgle] FEYT “WAE"olHE WL
Howuupark 2010 0| YL 1995 ¥ AE T A5y G2 A S ol 19900 %ﬂym

1A AR ol S B8 P, B A4 D S A2 TEOR FoI8 £ A

‘W ob7lE HEG AL AA .

olE2 QEH97]E HAEE 300 SFke] Aol HolEn Ao o] MRE dA o FAYstHA, F ©
Y FA Fo R olFstAY 712l Bgeh 7PAAIES WASHL Sich AAR [GHRE S ARt
WA AR 7|7bo] Wi Sdolahs Hof Zots) t] e Aol AA F skl 19804 & 1990
Z4tof| 2E3} oA AZAF R Kol A YHIE FYWE ol S0t 7Pt X Hof vlF] et &
A TR & o FushAl ARARESE dEke SEAY Ald], I A=) e el Yokt
B9 WA 715 5713Ksynchronization)st= A o]t A AA L LGAR B 19900 Ayt
ZA tofst A S50 2 gho] TAEFY O] FAA S FET o] el FEJCE

oA Hhopd tiE2 Ad3} feAvt o] Ay Wi JAVF 27] HHE 7199 3T A

HEEA Gd Holrt, ol 7HIAAES BHE e Aslshe IolAE A3 of AdolA ot
aTREe] qgs FoAPh 53] of Ad dF7F 2000 24t o] % AASH] AlARE M2 7 A

BHe R BAE A4S A FAT WAS AU Y 2 AR A4A 1 G2 ol 17
F A WSS S5 Mol olo] mEw, o4 5. 9 E5je] 7159
eholLABtle AFSH AMORE FHA otk TEL 2] AelolA] ot BAgs A7 A=
4 99 FAR Anshol Aek. 4G Bl WA BAW, 4% 7HUY
QPRFE 1§ FolAt Aol ohfet AU A& W A, THY 29 A5 ekdol Bagh o4t
2% 39) Hgolch, AUk ATlo| uket el wlofof st ol 2ok 714 B4Ho|cHPark, 2010).

N
i~>
m_lm'

9 4)1

o] A716] F57k alor & 1 AP PHOE FREE AL A BRI A4 FAjol gk, okl
550] Aol Thel, BEE B AZ APAL F4F A5 B B HYT, ofo] ket F4S
FRE Ao BEEe AT ek “HUA Juk o] G Gikotol Yok, 250 A4S
WHH)7} A AN H A WFol SobArk HolH MU duke] ghe 49] F413 Aol 53]
725 iekPark, 2009). ol2} B A4t FAlo] F57} Thgshor & A oz Fagct. dopt
Aol vlee £ £349 7H Bl B0 f4r2 Bolgirh, FREL o4 FEAA ] B Eo
olshe uhgo.z AE|LE Bl bS] Ak Helrke Dol Aok Sick. 2000 e] ko] AA Hsgld

296 Archives of Design Research 2021. 11. vol 34. no 4



FAART BERAFE T50] /M0 Sl ol AEAGRA G2 BA A2 Tk
S olgA A R A B4, F ZHA TR AR ABA AsE daie] R FR
CEO 9208 Bustaid, 94 f85td 5859 g2o] 34 A4 g4 A 984 A
Zutetn QA AZe R AN 2D GEHL A9 FAZ HREA G ol Folk FAE

ko g shakE 7| % Frk(Park, 2010).

NERECER S EXRRERER rJf dzoz 1 A199) 20028 B3 PHalehe
4 B AR ARANE. 74 “Td s ThA}

Bz FRETHE 714 A9e] AEARAC] F50] § A7 AAR M} v e sk Ko
AE olrl S A 300) FFte] §9 eSS B wd /LR,

ol % WA=} AP 4G ABIARAL] F5 olulAE YAR A8 oA BEow Astn

O|AFX
L o
UE BoATE AT Ak FEY YAk 1Y B34 5 7120 duY PAwslel 24
H 3
=

(=4
FEF BHL BFIL AR $AFToR FAetE AT TS FR7F 7MY 9 AENE A2
AARS Fste HA, of F Aol M= E}OIJ/\E}E‘ FEE oloA7] A= FATE F °
B ST AIS ofES iHy e

N

SRI] ol A A A0 S5 91 $P ARSHE AR 22 AL olef ek
o] Ahgrre el o] AARe, ol WSS o sk 30

N
Iy
1o
5]
g
ol
rﬂ

Zupolgie}, FL M FRE 7197HHA o dzhe ohe Feol 7 A duols] Ak g
Fe ojd WS ARsld Y fdoR, 2 435w Uit oldusg 1A olehis
2oe 4L wule) 24 /lra e Beln okddE st 7 kel 9l WA Fe,
NIEFL wAY A Peje] S shpe] gk o Aetolt Gzl RaR WA Fegict o]
F9e) gy g A Folt A F o F TS AR 7)E FYIHe FoeA FRE,
7% FolA FRE Ao} 42 51 A2 RAAS sof Pk, Tejrhry FRe] AHL Fiof
291 A7} 5)7] vhol ek, vhel ey el Al At 2o oFe] Fu0} 74t dhakg AL
7140 ghzof vk % 9131eHDo, 2020),

Bop7t At ol F FUY HYTY 2R ol ES FHOR MRold tfuy Fue 20004t ko]
A4 39 B A% ofsteds 4FH 0z wgH gLk A ol 2P 'el FolA Holu
A5h 7959 77 NE Anech AR 2005W0] BFE AL BAS ohtE 277] HAE BAT
A}, 309 oA} B ofutE tjE o] tjHy Fure AXs Ao 2 ehr|E FrhDo, 2020). 97|94
HeE Fe obte AgzEe] AAE AEA Sshe Fad 4TS Aok WA AU BFv 2y
£t HER olo) dauA AR Faholehs AN /152 a0z oksEl g9k, oleld el
B Fe] S Aol AUH 7 34 319 Ve ANE FYOR o) Hshe ATHE AL
itk oA Wy Fure Adste FUH AL Furetua, Frel B vt 74 Fholut
FouA G O BEOR AEH AT

www.aodr.org 297



Jef Hwd gt bRy WAe] B Atulu] $19), rEe] A5 4, 19994 8Uof A7
FAEGIIE G Re 20| 685Y RUSSAS AR, o] ofSFESIA] AN FL AR Helso]
914 9Fa she] B Eol ik AGA AP X FeiS et the Fupel FAOIAL ofdAE
ATk 135t 1 92 et JArh o] ik, o3 Ry WA vh e A Aelle
o] % wue AAHHCBEo] 5T A, 19994 892, o|F she] MO AL ook e
W) Pel e ool R WALS UG A Wi 5SS HelEch Bug Fu AT
AA GARE FEY WP Eold AelE E vhslen 9908 Flolch o] A= 20009t Atk
A7 Hwy Furel F7Hs AAAYA FRY WA TUL GRSk ANk A

of7olK FE Aol T thBL AAYAS] T FU AW BYAA HFe FEAL 217] 99 FEY
YT A S B GBS Rolsteln AmHeks Foltk, ol HEH FEY YyTE
ofgas Aeiry, Wwe] Hariet 3l A2 Fo CEEERLE

TAstel, 34 27t 47 B
2 FAHE QAN she Aolddeh, AR A
AR oFEY WIS FHOR ABE A2 A ARE, 2 “Aeeld AHRE AAd A"
AR S 73 “oke 7H7el ol 2717HA] ol2oldl Aele] AR B v Ty Felehs 2L
02 2700 432 02 th$3 Aol = ek,

A A, LGAR BARE Fe] ENEA “was] adgrel bt Ee
y & Mg ARl A HobT wk ol

IH QA AL, 20064 89 179, 17|04 Q1 o] Edleet vhe g o] Shabe omlsh
AoIGiek. “sh 743k “ob 7ba" 9] oFEg WIS 2 4ok £31E o) 2 huiy S, S 1AL
QA FAAY 7ol FRche Adesk B3] O IS B8 1 FelA 7371
FEY PPN} Y ALE AL & A A ol ok A LRI A4 F47 B
A, 23 GA 7P B R F8 AoRehe A2e 8 3AR o olesitt. o2
25 A0 A ofshe 2 F7ke] AW AW 4TG0 2N, BhHg el

Ul A § A O ot 1 B7he FrlE AR eho] ZAekS AAT 4 U,

)
™

.
5

0% 12

e ofHg o >

Mo ofl i b
I

_‘:} rll‘ rlr o

2 oon
OO
Koo

ol
ol o
X

199390l A& =8tef = oy A 1548 5L W3] 200096l 2874 E outES] Hix=
20084l 119702 F53ch. o] Al7], S&8Ae 1137, ZdutEE 61709 wi3-e 293, o|vtES
TS 3AEY] w1 4= 3007H0l SEFTH(Tu] A A AR, 20089 129 29). 1990 ] F4F AEALt
AANTIAE A2 EofAd tiF &¢1dL 200090 HolBWA S8} Ao TA] Fa A
AXE st A FotA AAL WolHA H3L 719 Uzkth 20009t 2¥t7HA]e Sj® of g el
&
=l

298 Archives of Design Research 2021. 11.vol 34.no 4



ToH
#
el

Bt 94

A2y, 20009 39 249).

o

Asle] %¢)

=

ul2 213917]9]
=

A7t e H gl
ol ASE ) ABHA Tl

L.

=

=]
RS

fof

S

EEL

1099 A7

[e)

T

AEA
20009 20049 71A]

= HE= ofd g7 7]

EA4 o]

R

g

1
A
L

200595 2006 74|
ol & AH| FAH| 9} A

Iy
9
_?__

L

.

HA A7)

T2 of g 7hd"3 “Al A" 7P o= HAele |

o

il
199795 1999@7HA] A|H3} v @ A7}

)
=
=
s T

A

L

3} 2},

ak4 a9l
ol A4 AAEE 79U, of

(e}

i=]

=}

] Zgo] RSt A 7Hg oA

oA B, 19973 A

s o

=

=
[e]

SF

oF
"o
I} e A3

9

WS} 3.8 of eAutck e Gpa, F2 A

=

g
07]— o

Szt ol

=

ol
=~
o]
4v] Fste]

3]
S|
=

o

]

&S E97hs Aot vhA Tt e ® Al WA A7]

Lo A =
A, A<t

slo
=

[e)

T

A, 19974 <12k9)7] 25 2007~2008E AATEH7] o174 Fed B ek gL A

A AA G FRAE 5 ok 3 A A7)

2007~20089 AlAZEH7] o

o9 TAA o
7 ) “ofe 7}

Zikl
AN

3
“
]
h=
=
=
0|

5]

* oo

TFENE FEoFEA AL Sol T ekl

Al

il

o4 Heluk AEE

7 2000 o

= A8

E
=

EEERER U EVED

299

www.aodr.org

i
A=}

kel

iy

L=tye]
==

Qo

AR, 2 A A AE0) 714 2
A zolu]



References

1.Do. Y. (2020). 229l EFYIf 0]H [The birth and back of the modern kitchen]. Seoul:Sigongmuhwasa.

2.Kang, )., & Jeon, S. (2007). &1, 229 AZF= [Advertisement, Alchemy of Desire]. Seoul:

Inmulkwasasangsa
3. Ham, H. (2002). 29| stz LIEILIE 238 MBS [Korean Kitchen in Transformation].
Korean Studies Quarterly, 25(1). 65-84.
4. Ham, H. (2005). 29| Z3IAf [A Cultural History of the Kitchen]. Seoul:Salim.
5. Peavitt, Helen. (2021). &9 EFM [Refrigerator: The Story of Cool in The Kitchen]. Seoul:Purunsup.
6. Her, K. (1999, January). 1532 MAX EHEZS 7|2CHDeveloping a global brand through high
quality]. Marketing, 57-63.

7.)ang, S. (2008). &&2F AL [Sony vs. Samsung]. Seoul:Salim Biz.

8.Jin, J. (1998, May—-June). A4TXL, AFSX2ZEE EL6I0 WYS = CIXtRI[Samsung Electronics,
design that starts with users and captures tomorrow]. Industrial Design, 57-60.

9. Kim, J. (1995). 2 7IHXIE CIXRlo] ARt M2 [History and Prospects of Home Appliance Design in
Koreal. Industrial Design, 142, 32-36.

10. Lee, J. (1999, August). LGEXI2| HZt11 'DIOS'[LG Electronics refrigerator 'DIOS']. Marketing, 26-29.

11. Lee, S. (2009, July), IMF 0]Z 10H, Live & Move [Ten years after the IMF]. Cheil WorldWide.

12.Nam, E. (2011). 8l2A}l3| BEI} ZME9 AH[Z3} [Changes in Korean Society and Middle-class
Consumption Culture]. Seoul: Nanam.

13. Park, H. (2010). MXRFOX FE Fx|st H20| HHS-AURIIANE SHOZ [Subjectification of Neo-
Liberals Housewife: Discourse Analysis of Daily Newspaper Articles]. Journal of Korean Women's
Studies, 26(2), 127-158.

14. Park, M. (2005, July). A-M8TXtet LGHALS] H2 = M2HBrand strategy of Samsung Electronics and LG
Electronics]. Marketing, 25-26.

15. Park, S. (2009). At7| 222t 75ZF Alt{e] SQtst - AAeFet AXRFo|X X [Anxious Lives
in the Period of 'Self-Management' and 'Family Management' — Neoliberalism and Neoliberal
Subjectivityl. Economy and Society, 84, 12-39.

16. 205t X [Interior worth seeing]. (1987, July). Saemigipunmul.

17. LGHA CIXIAFME Sl M2 42 MM MZ2[Shin Sang-young, the new head of LG Electronics
Design Management Center]. (2007, February). Monthly Design.

18. e TV-HX1 25 100% |4} "LSHAER"[Color TV-Refrigerator penetration rate is close to 100%,
"Saturated']. (1997, January 7). Donga Ilbo.

19. 7FHHIE & 0t0|H A H&[First negative growth in home appliances]. (1998, January 3). Kyunghyang
Shinmun.

20."13C2 &£8" BXt 0 e &M["High quality competition”. spread rich marketing]. (1999, January
5). Chosun Ilbo.

21. DZHHD T2 F0| AMSSXE S2H1 UX|[High-end refrigerator sales trend coincides with
economic trend indicators]. (1999, February 25). The Hankyoreh.

22, EbEa|A HEISIRA LA[Look around the model house of Tower Palace]. (1999, October).
Hangbokigadukhangip.

23. 2810] PR AR [Fierce competition in the built-in home appliance market]. (2000, August
8). Kookmin Ilbo.

24, 3t AH|XF CHA, AMETAL R K= [Hankyung Consumer Awards, Samsung Electronics' refrigerator
'Zipel']. (2001, June 24). Hankook Kyongje Shinmun.

25, YHAMTEE "0 H A 18R "[White home appliances, "Now color it"]. (2002, March 28). Kookmin Ilbo.

26. OX|E 1™, O] 'Hep7iM' o2 S22t Digital appliances, please call them 'color appliances'].
(2002, April 2). Mail Kyongje Shinmun.

27. 0™ 'OtEE 217F0| CHMICHNow, 'mart-type people' are the trend]. (2006, March 24). Kyunghyang
Shinmun.

28, AEFAL A= At #@2[Samsung Electronics collaborates with Andre Kim]. (2006, April 27).
Segye Ilbo.

300 Archives of Design Research 2021. 11.vol 34. no 4



29. 5L "Xl ZISH'Evolution of the Zipell]. (2006, June 29). Hankyoreh 21.

30. dARTQ of&2 ZE, WX|FX} 'OLE LA ME{[Combination of refrigerator and art, LG Electronics
introduced 'Art Dios']. (2006, August 17). The Hankyoreh.

31.'0l& H&D MHY--LG 'OLETH &4 'YE=2|' 0|Z4CHThe 'Art Refrigerator' War... LG 'Art' beat Samsung
'Andre’]. (2006, October 31). Donga Ilbo.

32, 'Yy WA 42 EAL?['Andre Kim refrigerator’, Did it splatter too much?]. (2007, January 19).
Mail Kyongje Shinmun.

33. AT MRS METIM[Samsung Electronics' migraine, household appliances]. (2007, March
29). Hankyoreh 21.

34, REYA sH2I2 sH2IZ([Distributor abroad]. (2008, December 2). Mail Kyongje Shinmun.

www.aodr.org 301



Ad} o @ A0 WA TR}Ql A+ 1 1990 tff SHHELE
2000 o] FHE7HA]

kol

o] b AR [GAARE T FEY WAT BASE 47 AR Uer'E &
Aget. o) F AL 71 20] Wgsh dekuh 2EAo R WS gelstuA, S5 AR S Aed A
AAFo] A% AR Aok 4] 4 AT WA

STWY L ATE BAATE SHoE AW AW A 24 o]F 104 Fok, LUt 19974 IVF 9
3917] AARH 2007~20088 AAF§97] o AR AWH AT R Yol Wsh S tiapel Aek
3} Ak AR, 1 wsh 4L THs e B ASlE et QoS dhobn At gt

SZH Y W TiAele] sk e 2A A A A7 TR 4 Slek D 199795 1999
WA A5 502 BESS] SR SXS0] 9 AR FE YOI A7) AR A, © 2000
ARE 20049744 FEG YRR “Qelelolq A" A AT SO UA] MEHE A stEA
B DS AEahal YA OR A B2 Eolke B, 3 20055 20069714 G2
I/ A " ) obE b"e A FES FHAN WRL AR FF A FASH B ol
ok, 919t e wist wbg.e ol ek 2o R}, 2 BAN ) AT, obskE F 7] AW, Y T
M9l 37 53k g ASIEIHY RS AW B LA GIAUA L1 Fo e,

FE AW esd] Y WATE IMF 98917] o % Av I3t 5
Q9% 4 19Ih. L olFolis ] FA, A B2 AL §5 AL 50| Wste} o
o B0 AAE AT AR ol TAekl AT 4 Uie

ZHof AE T QA FEF WA BLIHA TRl

302 Archives of Design Research 2021. 11.vol 34. no 4



	지펠과 디오스의 냉장고 디자인 연구 : 1990년대 후반부터 2000년대 중반까지
	Abstract
	1. 서론
	2. 양문형 냉장고 디자인의 시기별 변화
	3. 양문형 냉장고 보급을 둘러싼 사회문화적 요인들
	4. 결론
	References
	초록


