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Abstract

Background The purpose of this study is to analyze the visual characteristics of tobacco packaging
designs from 1945 to the 1960s to understand the main points and attributes of commercial visuality
that had been presented in the South Korean visual designs since 1945.

Methods This study focuses on the formative aspect of tobacco packaging designs from 1945
to the 1960s on the basis of the design intentions of the state as the main entity of monopoly, rather
than describe the characteristics of tobacco packaging designs, and analyzes it through a variety of
visual materials and related literature that share the context of the times.

Results In the 1960s after independence from Japanese occupation, the visuality of tobacco
packaging designs was based on the monopoly system of national exclusive right, but its attribute
was to fulfill the designs as a commercial visual sign in line with the tobacco market situation.
Although the value of the old market was obtained from a formative perspective, the designs had the
aspect of copying or modifying the friendly visual image perceived by consumers through their wide
distribution as a national symbol.

Conclusions The visualization strategy, which relied on familiarity rather than freshness, had the
formative type with peculiar governmental visuality that appeared in tobacco packaging designs
from 1945 to the 1960s and was the actual basis of the commercial visuality of South Korean tobacco
packaging designs that had been created since 1945.
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Figure 1 'LILY', the tobacco produced by Japanese Monopoly Bureau during Japanese occupation

Figure 2 '‘Baekhap', the tobacco produced by Joseon Monopoly Bureau in 1949

Figure 3 'PEACOCK', the tobacco produced by the Japanese tobacco company '‘Murai' and distributed during Japanese occupation
Figure 4 'Gongjak', the tobacco produced by Joseon Monopoly Bureau in 1946

Figure 5 'Hyo(Dawn)', the tobacco produced by Japanese Monopoly Bureau during Japanese occupation

Figure 6 'Saetbyeol', the tobacco produced by Joseon Monopoly Bureau in 1949
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Figure 7 The packaging design of 'Gyemyeong’, the tobacco produced for commemorating the establishment of Republic of Korea
Figure 8 The Japanese match packaging design distributed during Japanese occupation

Figure 9 The Japanese tobacco and match packaging designs distributed during Japanese occupation

Figure 10 The Korean traditional amulet with the shape of chicken

Figure 11 The cover design of the magazine 'Gaebyeok'
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Figure 12 Lettering logos of cosmetics, soaps and cigarette products distributed during Japanese occupation
Figure 13 The Korean tobacco lettering logo reflecting the features of the ‘Chinese character’ logo design of Japanese product
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Figure 14 The tobacco packaging design published in the tobacco advertisement of Maeil Shinbo (1907-1915)
Figure 15 Tobacco products with Korean names released by the Japanese Government General of Korea during Japanese occupation
Figure 16 Korean logos of tobacco products released since 1945
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Figure 17 The tobacco produced by Japanese Monopoly Bureau and distributed during Japanese occupation
Figure 18 The packaging design of ‘Mugoonghwa’, the tobacco released in 1949

Figure 19 The Mugoonhwa Hanbando embroidery design made and distributed by Namgoong Eok

Figure 20 The visual object created with the application of the Mugoonhwa Hanbando embroidery design
Figure 21 The poster commemorating the Korean liberation from Japanese occupation, made in 1945
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Figure 22 The tobacco packaging design for military, released by Japanese Monopoly Bureau during the Pacific War
Figure 23 The packaging design of ‘Hwarang’, the tobacco released as the special tobacco for military
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Figure 24 The ‘Arirang’ packaging design presenting a woman dancing ‘Hwagwanmu’

Figure 25 The tobacco packaging design reflecting the poster image of Chosun Mulsangongjinhye
Figure 26 The poster of Chosun Mulsangongjinhye in the 1920s

Figure 27 The cloth trademark and a photo postcard envelope

Figure 28 Performance advertisement of Jeogori Sisters carried in "Modern Joseon; in 1940
Figure 29 The matchbox designs in the 1970s

Figure 30 The Korean tourism poster in the 1970s

Figure 31 The posters with the theme ‘Rediscovery of Korea’ in the 1980s

Figure 32 The packaging design of the tobacco ‘88 Light’
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Figure 33 The teaser advertisement with the copy ‘the Camels are coming’
Figure 34 The packaging design of the tobacco ‘Camel’
Figure 35 The Camel-like tobacco packaging design in each country

Figure 36 The tobacco packaging designs of ‘Baekyang’ and ‘Saseum’ in Korea
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Figure 37 The tobacco packaging design by manual plate making
Figure 38 The tobacco packaging design by the etching printing
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Figure 39 The packaging design of the American tobacco ‘Parliament’ and its copied ‘Shintanjin’ packaging design in 1965
Figure 40 The packaging design of ‘Shintanjin’ in 1966, reminding people of Japanese Rising Sun Flag
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Figure 41 The original packaging design of ‘Shintanjin’ in 1968 and an example of margin application
Figure 42 Various advertisements inserted in tobacco packaging after 'Shintanjin packaging design
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Figure 43 The packaging design structure of ‘Shintanjin’ visualizing a national policy
Figure 44 ‘Sol’ tobacco packaging design which laid out national memorial days as main visual elements
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