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Abstract

Background The purpose of this study is to analyze the design and slogan guidelines in election
publicity manuals, and to figure out the contents and characteristics of the image & message
strategies that political parties intended to convey to voters in the 20th general election.

Methods We focused on election publicity manuals for the 20th general election in 2016
published by the Saenuri Party(New Frontier Party) and the Democratic Party of Korea. Those two
were selected because they satisfied the equal conditions for comparative analysis. We analyzed
the regulations of statutory printouts and promotional materials for image strategies, and the
regulations of slogans for message strategies.

Results The Saenuri Party attempted to convey stability and consistency through the use
of lucid, neat graphics and the creation of a natural ambience. The Democratic Party, on the
other hand, attempted to convey liveliness and dynamism through the use of rhythmical, bright
graphics and the creation of a familiar ambience. There were limitations for both parties in that the
descriptions of political pledges and the candidate’s strengths were insufficient, and the slogans
were comprised of universal and abstract notions.

Conclusions In this study, we identified the contents and characteristics of the image & message
strategies political parties adopted depending on their own situation and position. Political parties
are required to improve their image & message strategies according to the changes of political
circumstance and public relations environment. Therefore each party needs to evaluate and reflect
on its design & public relations strategy in terms of its impact on political culture as well as its
success or failure in elections.
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Table 1 Analysis Method of Election Publicity Manual
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Table 2 Purpose of Election Publicity Manuals
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Table 3 Guideline for Election Poster Design
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Table 5 Characteristics of Image Strategies By Parties
M52l HExg
*d TZMY ZRY JYZEE 2EY
T gt staqgt
E ol o4 HEg ZdE 2o, MAHARMZ, Z™HY RS, W, g8y, d2E
O[O X|H=f P RSN ) 2712 d=sd
3. 2. EYY HIAIX] M=}
3.2.1. HgH S22 70| E2L01 BN
D AFED
A2 3o A4S THAstaA et AR E FAIsH, Hietl=aE 918t i olek= %l 27 AW
WA A G 7EA] 9] B7FA QL E9kS Al ASFSATE.(Table 6 %) 15709 €270 5 87/0ollAl ‘1¥ ol2k=
e 3o 7155 S5oloeldl ‘LA, UF 5 AR o] 23t Zo] EQHolth Rl £2US X
ol 57 2ol TN’ 71 =7t sk, 3709] Etol A= A Ade FEF R %Y, Hwsh= HA

E|H deF ARgsHAT

www.aodr.org 181



Table 6 Analysis on Keywords Used in Slogans of the Saenuri Party
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Table 8 Characteristics of Message Strategies by Parties
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