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Abstract

Background Although there have been various policy efforts at the government level to revitalize
the traditional market, the total sales in traditional markets are steadily decreasing. This research
considers traditional markets as a service space and aims at proposing user-centered design
strategies of the traditional market servicescape to improve visitors’ satisfaction.

Methods Literature review on traditional markets and servicescape were undertaken, followed
by case studies of 30 domestic and overseas traditional markets. Subsequently, a questionnaire
survey was conducted on traditional market visitors to analyze how different visitors’ experience
factors in the traditional market servicescape influence the levels of visitors’ satisfaction depending
on the purpose of their visit.

Results The results indicate that for the lifestyle visiting group, the level of satisfaction

96 96

is influenced by the aspects of “clarity of space,”“purchasing experience,”“symbolism of place,”

and “interesting experiences.” For the tourist-type visiting group, the factors of “purchasing

96

experience,”“aesthetics of visual artifacts” and “interesting experiences” have an impact on the

levels of visitors' satisfaction.

Conclusions In the case of lifestyle-type markets, programs that the local residents can participate
in are needed along with a symbolic space with which they recognize as their living foundation
and use it with continuous interest and pride. However, in tourist-type markets, it is important to
create a visually interesting traditional market servicescape and improve face-to-face service quality
offered by merchantsin order to attract tourists.
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Figure 1 Flowchart of the research
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Table 1 Overview of the government's traditional market revitalization project
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Table 3 Traditional Market Case List
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Table 4 A case study on ‘Amenity’ of visiting experience in traditional market service
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Table 5 A case study on ‘Convenience’ of visiting experience in traditional market service
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Table 6 A case study on 'Clarity' of visiting experience in traditional market service
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Table 7 A case study on 'Communicability’ of visiting experience in traditional market service
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Table 8 A case study on 'Symbolism' of visiting experience in traditional market service
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Figure 7 ‘Aesthetics’ case of visiting experience in traditional market service
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Table 9 A case study on 'Aesthetics' of visiting experience in traditional market service
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Figure 8 ‘Interest’ case of visiting experience in traditional market service
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Table 14 Demographic characteristics
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Ay 1004 1 0.4 1 0.8 0 0
20-30tH 126 49.4 50 38.2 76 61.3
40-50T4 123 48.2 75 57.3 48 38.7
60CH Ol 5 2 5 3.8 0 0
gg =5 79 31 31 23.7 48 38.7
o4y 176 69 100 76.3 76 61.3
UL O|Y 74 29 48 36.6 26 21
wo  EEOM % 36.9 41 313 53 42.7
N7l Mol 46 18 20 15.3 26 21
67114 ol 41 16.1 22 16.8 19 15.3
| 255 100 131 51.4 124 48.6
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Table 15 Validity and Reliability Evaluation analysis result of measuring instrument

ol JHy 29l way 2018y MEE
QI  IZEH 3t EMAH(%) Cronbach a
=3 MHA Aol M2 0.876 0.793 2.379 9.152 0.751
HA AOES WA sz os06 0.751
251 ET 0.541 0.656
Aol moM3 0.795 0.761 1.486 5.715 0.609
o8 o2 0.637 0.63
Zztel  gERM2 0.752 0.713 1.476 5.677 0616
828 mzy3 0554 0.69
B2 41 0.456 0.659
HEo Ml 0.719 0.669 1.704 6.555 0.625
BAY O Tmag 0588 0.652
majM4 0.533 0.641
BAo  AEM3 0.721 0.664 2.543 9.782 0.801
988 yma 0.625 0.664
AR 0616 0.708
A4 0.591 0.65
Azigol  AOi42 0.749 0.734 1.894 7.286 0.751
808 gog3 o627 0.704
0144 0.521 0.61
HEel  s013 0.808 0.741 3.681 14.159 0.857
808 “zo2 0806 0.705
0144 0.782 0.722
=041 0.71 0.642
T EE  AHZEET  0.797 0.679 2,661 10.235 0.789
AHZEE2  0.792 0.714
AHAE3 0784 0.681
AHZEBL 0704 0.67
z2 UEG FIES= 0.644 0.474 3.055 38.186 0.844
a2l BEZ) 071 0.546
OHEE3 0.843 0.746
BELY 0.651 0.578
BETS 0.575 0.634
OERG 0.762 0.584
4.2 3. 97 M A5 &1t
Table 16 Model 1 Verification result
FEt sl BEQR B 12 [osE  IxE
sEsYe M 0.282 -0.692 -2.453 0.016
WEEIETEF 0.053 0.083 1.57 0.119 1.522
AlAo| moN 0.083 0.025 0.295 0.768 1.714
Z7to| BN 0.069 0.256 3.686 0 1.587
Ko maly 0.074 0.077 1.042 03 1.645
HAO| MM 0.08 0.159 1.985 0.049 2373
Azt2ol Mojy 0.08 0.114 1432 0.155 1.888
Hgo| S0jx 0.083 0.237 2.849 0.005 1.911
Y ZE 0.075 0.248 3.303 0.001 1.284

R=0.767, RM&=0.589, & RMZ=0.561, F=21.276, p=0.000, Durbin-Watson=2.064
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Table 17 Model 2 Verification result

E SEE BEZEQXL B ta ROIEE SAEH

oA Y2 g 0.253 -0.212 -0.837 0.404
AlE9| 2o 0.059 -0.029 -0.495 0.622 1.581
AlEo Holy 0.063 -0.026 -0.412 0.681 1.344
3o dryd* 0.061 0.159 2.591 0.011 1.915
Yo Haly 0.065 0.045 0.692 0.49 1.741
a9 yYE* 0.057 0.036 0.634 0.527 1.704
AZbEe| Hojge 0.076 0.315 4.136 0 2.327
HEel Sojgr 0.072 0.192 2.662 0.009 2.051
T ZEe 0.059 0.333 5.655 0 1.202

R=0.809, RMI&=0.654, +F& RM&E=0.629, F=26.025, p=0.000, Durbin-Watson=2.068
*p<.05, **p<.01, ***p<0.01
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