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Abstract

Background In the 21st modern society, various kinds of recognition of
communication, a survival mode of human society, and its significance are
greatly highlighted along with the development of human history. Recently the
concept of communication aims for the pursuit of sensitivity and the formation of
sympathy over the importance of simple delivery. Accordingly, an object shown
in fashion does not only make its meaning and message clear visually along with
the expression of the creator’s personality, but also plays the role of a medium for
the positive communication of the creator's sensitivity. Therefore, the purpose
and significance of this study are to investigate the meaning and characteristics
of objects as a creative communication method in fashion by classifying and
analyzing the utilization method of the modern fashion object and its meaning
from the conceptual perspective of communication.

Methods In this study, I examined the characteristics of art and
fashion objects by period and their meaning alongside the basic concept of
communication. Moreover, I divided the concept of communication into types
with objects shown in the fashion collections since 2000 by applying 15 basic
concepts of communication for the theoretical background, which Frank Dance,
a representative scholar of communication in the 20th century, defined, and then
elicited the meaning of each concept.

Results Fashion objects were divided into 3 types of communications: first,
communication through the delivery of symbolic meaning; second, communication
through the interaction of process and behavior; and third, communication
through memory and play; and the meanings and characteristics were drawn up
accordingly.

Conclusion  The characteristics of the modern fashion objects in terms of
communication were shown as the media of polysemantic communication, the
space of sharing recognition and having a healing role. Further, it is my hope that
this study may lead to future research on the various communicative approaches
of humans and society through fashion along with creative design development
through objects.
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Figure 2 Fashion Communication process
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Table 3 Communication Modes of Art Object according to the Art Style
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Figure 3 Elsa Schiaparelli-surrealism fashion
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Table 4 Keywords Shown in the Precedent Study of Communication-Themed Fashion
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Table 6 Communication through delivery of symbolic meaning
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A A UrHe A gzl Atz FEZ AR Q)

HEHA P49 A BAE e WA 2001 )

£ E 490t 1Y Ha] B FAEEE AR, A9 A H AFAEE 3K
(Hitchcock)ZH59] 93} ‘The Birds' ol Al 47& 99188 74x3H
Hulol 2 BA AfEo] AER H AAEE gL 1 A
=& o8 Fgsta glrt.(Figure 9
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Figure 9 2001 S/S-Alexander McQueen
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g3 P99 gl FHE FILEF Eopeh A S 9 WAE 2AS AbEl= 20004 F/
W A<l Aekek(Hussein Chalayan)9] 2+&o] dj & olct. 7]&9] sjA 7Hgd-& Yol g
YAl Yo 8 F&u= Wt IFS HEAAR Qo] AT ZF A0 &%
st F@TH §lo] YR o3 7PTe R, HolE2 AAER W

o)Ay o 2 wslstet (Figure 10)

Figure 10 2000 F/W-Hussein Chalayan ‘After words'

e}
LA wiEelal, EFlojw el Zo] FAeetal, olsl=rt o vt WA 2dWE

P12 =3 P52 ot (Figure 11)

Figure 11 2003 S/S-Jean Paul Gaultier

2006 F/W A4

1o

Alo] 71710](Kei Kagami)= Z@ 7 2@ 7to] s§9jet ¥4 1

7 kg ofat 452 wASHA Figure 12)014 1 ¢ mle] £7o0]o] e AL
B EE HHH FS TEE 5 A2 AR 0uA|9] ol w2 A P9Ioh g 1
o)1 gitk. ol QBAZ B3} BSIE FUSHL ATAG] 2FHE BAS M o]
F Zolet. olsh g Al SHATIARIGNA 214 A-gol HAIA] Aol i7iA% &
% 59 AU FSAL ARt

Figure 12 2006 F/W-Kei Kagami
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Figure 13 2013 S/S-Jean Paul Gaultier

2y 2 2 2013 3/5 BHAL “A= ATt oloprIek ek M ]
B0 25| YR HEALE AYEALE P ARt S
<2

A2 4789 A& 2 Eo] A 2om oz @

o|9} 22 A E A5 MY WA 25 T o2 B & {3510 o239 9} o]
g5k9ict. (Table 7)

Table 7 Communication through interaction of process and behavior
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o] WA A<l o|Abdlzt E29(sabella Blow)9] $5& ofEatal A9 719L 3]
Aste A14A dA A 9] Il @B A o (Figure 14)

Figure 14 2008 S/S-Alexander McQueen

5 Atle 7191 S S AT E RBI AR, 53 5 7313 A LEAE]
t}. 20019 F/W & ZrE]ole(John Galliano)?] A& ofd Ald AFHH Adtzte] &
A= dohd = AT Au)E Eh. Fol AFS AdATIE AL 2§ AA7E E7HsS
A5k, AR 22 AL 7314 o|u| A& F3t 7199 A4 AL o= Izt 3714
3 ZAE SF oA gk, T2 W o2 20069 /S # 9l 7F245(Comme d s Gar  ons)
ol Y1 5 4 2 BA9F 200849 S/S Al H] 27 (eremy Scot)2] FUE 2BA], 2009
| /S vy 4] of22KManish Arora)®] &o]549] A&} @ BA| 52 Mo} {34S
Fofl et w9 A& Astar ok (Figure 15)

Figure 15 2001 F/W-John Galliano, 2006 S/S-Comme dés Gargons
2008 S/S-Jeremy Scot, 2009 S/S-Manish Arora

oot 2L §314 Q1A 442 N A WA B BFH T ek 20118 /W
seol2 Tgo]o] 4 BRI} 20138 /W FHAdutate] £28 o BAls 3 A, 2013
¥ B/W A ol AEC] B3] Weo] oHAL S840 GAS AT BYH WO
AAzole] 4L e, 4, 20144 F/W Qe ANE selat et Ao u
F45t] o]2l A8 3t & 35, G o] Folol S AAPAIT (Figure 16)

mlm l-N'
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Figure 16 2011 F/W-Louise Gray, 2013 F/W-Castelbajac,
2013 F/W-Fashion East, 20143 FW-Undercover

npxeto 2 Ao Rl 37 9 e AgA ol It QHA AHE & 4 gl A A
g 5747 AA A AF 9 34 o|n]A 9] e BA = HAS Tl AACR &
op7bel 2zt B9 Bg A7|eitt. o]k 22 A A E WU7ke] A M)A o &
HIEShE oF 4= 9l 2009 S/S Fof eteputH], 2010 S/S 2w, 2012 F/W X HFE] A€t
wHe], 2013 F/W A o] AE 52 A A5 BHAE I A=st9)1, 2010 S/S &
Zrejotle, 2010 F/W Y11, 2013 §/S utE X Aehs FELHAIE AHgato] R
(Figure 17, 18)

Figure 17 2009 S/S-Junya Watanabe, 2010 S/S-Jean paul gaultier
2012 S/S-Giambattista Valli, 2010 F/W-Unique

Figure 18 2013 F/W-Fashion East, 2010 S/S-John Galliano,
2010 F/W-Unique, 2013 S/S-Martin Margiela
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Table 8 Communication through memory and play
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4.1. ColE AE 0| O
Arfulo] ofa] FAT w9 BLL B ol RATAANAE Hl2T P
ekt sl @ BA o] AL 25 0] Sl 451E Foto] Thol g e e 9
-8 ohA AT of ] A S Eo) & 4 Lot
A7re AAH 07 AAE RASIA sHe 877} Arkn 43 AR A% 1}
ceno Ay onAE S5 AYH REL 7o) ZAHo] o AFe] Tt o]
el 2 1 s%sa}&u}% 3] A S ‘?M% I ol euAs o
o A
A

—%g
kol F &% «1 Hﬂlﬂl ﬁ%‘%ﬁ}i A

Jﬂﬁﬂ 27} Ho] % )
IR0t o] Y% LEAE FIL thE 9u|E A Eo] tholy ’\5—4 “ﬂxﬂ-‘?‘-
Z$-o]t}.(Figure 19)
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Figure 19 2009 F/W-Alexander McQueen ‘reinvention’

He d EX(Viktor & RolH<] 2007 F/W Z A ‘w42 (Fashion Show)' oA =&
S 4749 AR EFT A 29 A% %1%% g1 =35 A =9
HALE FASHL Siet, o] tRpo|urt =4 He AL AR Bl 4]
A2 e BA ot & 02 FHoRE e HA 9 B 71%5S A4sta
A AsHe S5 o] o|FolF on, o= AfAlF] e EHESt tig FAE 27
3 Qltha oJu|git) B35 ghfE 2% S B A9 AA 0 & LokstA H|A]
EZEs Zejrke dd AzHEe AAsteka lch.(Figure 20)
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Figure 20 2007 F/W-Viktor & Rolf ‘Fashion Show'
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(Figure 21)& 2009 F/W 7}A=HERHJean de Castelbajac)] Z&oln], BA|:= ‘e
shal &2 1 Hel 100718 &EhAl B2 tAkQlolct, 7hAgHRER ul=Qlo] A - EE 7|

T2 Skl E e A1 ‘T2 (froggy) B 20 vlEkged, 13 AA AHS
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I} A G wp2 Aolgt o] A7|7] wf&olct.

Figure 21 2009 F/W-Jean de Castelbajac ‘Froggy’, Lady Gaga
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Figure 22 2006 S/S-Maison Martin Margiela
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