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Abstract

Background In 2000, it was evident that much of Korean society was suffering
from fatigue due to extreme polarization. Individuals were struggling with
performance pressure and the modes of fatigue had become more diverse than
ever before. This study was conducted to examine the fatigue of Koreans in 2000-

2013 as represented in TV commercials.

Methods For the study, the selected brands were three Korean restorative
drinks and medicines: Bacchus, Ursa, and Aronamin, as their TV commercials
represent the ordinary lives of Koreans facing daily fatigue. Content analysis was
conducted to examine the variables, which were gender, reasons of fatigue, types
of fatigue, and methods of relief, for quantitative analysis. Moreover, semiotic
analysis of Greimas was used to understand the context of Korean society in depth.
Results Korean society in 21c has more attention to women facing with
fatigue than men, and people's perception of fatigue at home are increased than
that from work pressure. Mental and psychological fatigue started to receive
attention after 2005 compare to physical fatigue. Lately, it is observed that the
severance of communication and lack of relief. Contrast to traditional expectation,

people started to accept the image of men weak in fatigue.

Conclusion TV commercials show that Korean people need to establish more
bonds of sympathy and understanding in such a fatigued society. By capturing
the social needs of the audience beyond product benefits, designers could make

advertisements resonating with the audience.
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Figure 1 Greimas semiotic square
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Table 1 The concepts of TV commercials in 2000-2013
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Figure 2 People in fatigue on TV commercials

Table 2 An example of content analysis
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Table 3 People with fatigue & causes of fatigue

E191 1,2 2000-2004 2005-2009 2010-2013
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Table 4 Types of fatigue

Hel 3 2000-2004 2005-2009 2010-2013
SHH =2 64.7% 46.0% 26.7%
-2 A o= 0% 29.7% 16.7%
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Table 5 Relief of fatigue

B0l 4 2000-2004 2005-2009 2010-2013
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Figure 3 Images of women with fatigue in generative model of signification
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Figure 4 Images of men with fatigue in generative model of signification
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