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Imitation and Design
Dongha Kim

Department of Industrial Design, Cheongju University, Cheongju, Korea

Background Imitation is not only a biological phenomenon performed by all earthly
creatures, but also an act that involves the unconscious instinct and intellectual activities
of humans. From an act of simple imitation like the making of a replica to creative
application, imitation has played a central role in a civilization’s rapid growth up until

now.

Methods The purpose of this study is not only to inquire into the relationship between
imitation and properties in design, but also to widen a design domain through a new
awareness and the reinterpretation of imitation. Drawing from literature review, this
study attempted to reveal the role and limits of imitation and innovation in design.
In addition, it presented empirical cases in order to clarify the point of an argument
by employing deductive reasoning and a qualitative research method. The diagrams
and tables were used for implication and to complement the text to help readers’

understanding.

Results In order to increase the success rate of imitation, the key elements of an
original model need to be assembled into the features of an imitator, and then the former
and the latter may blend and mature in harmony. Imitation is very similar to innovation,
whose properties are from the bottom up, from the original, implementation etc. The
capabilities to refer to the original, to arrange and to implement are so vital for imitation
that the act of raising something up to the level of innovation is called ‘imovation’. The
value of design is that emotional outcomes are formed in our brains for a long time rather
than a physical object, so that it is hard to overcome a first mover with an act of simple
imitation like a reflex. Instead, design innovation can be made through an imitation

strategy that incorporates the ideas of an origin model into a chemical or organic state.

Conclusion Design creativity is in the center of a problem-solving mechanism, and
the solution to many limitations is creativity which makes reference to something that
already exists. Since imitation is considered with the aim of improving something that
already exists and creating something new, design and imitation exist in a complementary

and interdependent relationship.
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o, she] 5ol 7] %3 489l Aol ofolekil Holg ofel AR A
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Augh B o 2 HPH A A ek (Shenkar, 2010, p.31).

of 7lsE ol A T E a2 117 5T Aol ofyth. AR AAIGA 9] &

Tk Az B4, AL AR 18M17] oA 19417] %, Ji2)
of o] 27| 7HA] MFEH oA o0& o 7 S A% Jth(Shenkar, 2010, p.24). 204
7] 2 A= Sl Aol ook didf e ShakEof| o6l =oF Hie} o]
e By A4 5Y Y] w2 @A #HS a6k AoR aFH
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3 Wikipedia. Retrieved from
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T ol F52 s vl §AES Hadlste A 9 upAEA
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Eol2 sl 435 th(Shenkar, 2010, p.99). ¥ v]=e] tfg &
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#sto] Zold = fle A& v $hok(Shenkar, 2010, p.99).
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Figure 2 Journey of Imitation
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Table 3 Phase of Design Imitation
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